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Faculty of commerce of our college has Future Banker’s Forum working
towards meeting the national commitment of financial literacy amongst the
students and society. All the activities and programs are designed by taking
into consideration the inputs given by mentors of the forum who belongs to
the banking field.

Campus Bank Connect:

Campus Bank connect is a activity for the college students. Achieving the financial
literacy amongst the students is a part of academic activity where the students
learns while doing like opening deposit account, not only becoming digital banking
literate but also literate in the areas of insurance and investment. The students
learns about the various aspects of operational banking through Internship at
various banks. They also acquires the knowledge of cyber security.

Bank Mitra a social platform

The students of Future Bankers’ Forum after learning the various aspects of
banking make themselves as Bank Mitra Volunteers. Bank Mitra is a social
platform where our student volunteers accepts financial literacy as a social
responsibility. Under Bank Mitra platform our Future Bankers’ Forum conducted
the various financial literacy campaigns for the school children, farmers. Elderly
people, unorganized sectors etc. We have applied and awaiting for Depositors




Education Awareness Fund RBI. During the visit of RBI we got the information of
the Iconic Week celebration.

On the occasion of AKAM: Azadika Amrit Mahotsav during 6" June 2022 to 12%
June 2022 Government of India has declared Iconic Week of Department of
Financial Services. Future Bankers Forum instantly designed the plan of the
activities during this week. It is as below..

Activities during Iconic week of DFS BY Future Banker’s Forum|

Sr. Day and Date | Theme of the activity Number  of

No student

participated

1 6™ June 2022, | Inauguration of the iconic week at the | 54
Monday hands of Branch Manager Vidya Bank

Laxmi road branch
9am to 10am | Slogan competition of banking literacy 06
Street Play on banking literacy 12

2 6" June to|Being Bank Mitra at Bank of |06
10" June | Maharashtra, SenapatiBapat Branch
2022 Pune to make the wvarious customers
Monday to|aware about the various aspects of
Friday financial literacy like PMJJBY, PMJSBY,
10.30am to | PPF, Atal Pension Yojana, Maha App for
3.30pm general customers and Door step banking

App especially for Elderly people, use of
Debit card and credit card, UPI payment
gateway and its safe use, linking of
mobile to Aadhar etc. Importance of the
regular repayment of loans to the bank
and nation.

3 10M June | Investment AwarenessSession arranged | 9  Students
2022 Friday |by DIPAM (Government of India): | and two
3pm to 6pm | Creating wealth through stock market. academicians

4 11t June | Banking Awareness at| 18 students
2022 Sahajeevanoldage home located at |and 2
Saturday Bhugaon Pune academicians
10am to | Students interacted on how to take care
12.30pm while handling the banking through

mobile and door step banking facility in




case of inability to go to the bank

personally.

5 12t June | Being Bank Mitra at local areas 32 students
2022 Last iconic day was Sunday therefore our | interacted
Sunday students conducted the financial literacy | with 57
Anytime campaign at the local areas where the | customers of
during  the | students stays. The students interacted | various
day with  the customers mainly from | banks

unorganized sectors like maidservants,
security guards, watchman, sweepers,
small retailers, senior citizen clubs,
housewife etc.

Methodology of the event:

*Formed the team of volunteers who have the interest in participating in this event.
*Conducted the orientation and training of the participants to make them train in
the various aspects of financial literacy.

*Talked with the various banks for the collaboration.

*Consulted with the mentors of the forum regarding their inputs in planning of the
event.

*Designed the various activities and took the registration for activities.

*Developed the own code of conduct of participation in this national campaign.
*For the Being bank Mitra at local areas we had designed the strategic plan as it
was Sunday of Last day of Iconic week. We had assigned the task to the students
who had some backlogs in the internal credit of the banking subject as well as our
bank mitra volunteers to conduct the financial literacy awareness interactions in the
local areas.

Observations

*Students were eager to participate in the event to gain the wide exposure and
experience but we got very poor response from bankers even after the continuous
talk with the various banks for the collaboration with us in this event.

*During the program of DIPAM on ‘creating wealth through stock market” we had
observed that in the audience the bankers, experts were there though the program
was for making the retail investors investment literate.

*We have found that the people are interested to avail the various facilities offered
by bank but due to lack of knowledge and having fear in mind they are reluctant.
*Staff at branches are under heavy work pressure and unable to devote the time
towards customer interaction and awareness even though they want.




*Language is the main barrier to make the customers convinced about the various
schemes especially in the Nationalized Banks.

*Most of the people from unorganized sector are hesitateto go digital due to the
increasing number of frauds and hacking.

*Most of the People were not knowing the the government schemes like PMJJIBY,
PMJSBY, Atal Pension Yojana.

Conclusions

*The students have understood the need of individual social responsibility towards
contributing in the national commitment of financial literacy. In future the students
have promised us that that they will give handholding to such people in doing the
digital banking safe and making them aware about their financial wellbeing.

*Six Student volunteers have supported the Bank of Maharashtra, Senapati Bapat
Road Branch Pune Maharashtra and in the society in spreading the awareness
about the PMJIBY, PMJSBY, Atal Pension Yojana, safe use of various payment
gateways etc.

*Through the street play on ‘Smart Banking’ the awareness was created about the
fraud messages, phone calls for lottery and cashback, downloading the apps for
banking convenience etc. The details of the student volunteers are as below

Sr. | Name of the bank Mitra VVolunteer | Mobile Number Number of

No customers to
whom volunteers
interacted  during
the week

1 Ms Arusha Karanjekar 7666257241 70

2 Mr. Chirag Bogawat 7248960530 20

3 Ms. Seema Chandora 7776921064 58

4 Mr. Sangram Kadam 7940108436 64

5 Mr. Sourabh Kulkarni 8180071339 30

6 Mr. Omkar Kudale - 26

Suggestions

After participating in the various activities of financial literacy we would like
to suggest the following techniques through which we can achieve financial
literacy more effectively.

* Involving the academicians and students

Wherever such literacy campaigns are organized by government of India it will be
beneficial for them to involve the youth of higher educational institute to gain the




expected outcomes. Higher educational institute can represent the teachers as well
as students to contribute in such campaigns.

*Financial Education
Fear, misconceptions, careless behavior can be overcomed through financial
education of the customers. Various modes can be used like showing the videos on
such awareness at the bank campus in regional languages, Tips on Care to be taken
in the form of notices, banners or pamphlets, conducting the street plays in the
villages, distribution of literacy material, involving the financial literacy in the
curriculum or conducting the add on courses on the same by schools and colleges
irrespective of any branch of education etc.
*Use of regional language
Language is the important tool to literate. Bankers must interact verbally or
through notices in the local language, the staff in the bank if communicate in the
regional language then the message will be properly communicated and we can
reach to the targeted objective of financial literacy. Bank can use the local
language videos and street plays in the rural areas too.
*Bank Mitra Counter
‘First impression is the last’ Accordingly to facilitate enquires of the customers,
facilitating the customers in giving the information, filling up the form bank can
take the initiative to set up the Bank Mitra counter at the entrance. This counter
will handle the customer with proper care. Bank Mitra can satisfy the customers by
using the words like Welcome and Thank You. Banks can involve the college
students for such counter. Thus the energetic youth can be more productively used
for the nation’s interest.
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Few Glimpses of slogan competition and street Pla
Inauguration of Iconic Week 6™ June 2022
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Few Glimpses of DIPAM Investors Awarness Session
Iconic Week 10" June 2022 3pm to 6pm
Making the Volunteers aware about investments
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Few Glimpses of Making the elderly citizens aware about banking
Iconic Week 11 June 2022 10am to 12.30pm




Few Glimpses of Being Bank Mitra at Local areas
Iconic Week Last Day 12" June 2022

These are our senior citizens ... I tell
them about doorstep banking. And
I downloaded it in their phone .. and
aware them not to reply to fraud

msgs

Pune, Maharashtra, India

701, Sunit Capital, Senapati Bapat Rd, above Maruti
WADA Showroom, Wadarvadi, Pune, Maharashtra 411016, India

Lat 18.528666°
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Maharashtra, India
169, Pabd Rd, Shastri Nagar, Kothrud, Pune, Maharashtra 411038,
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I talked with Mr & Mrs. shirkar..] 411021, 6/8A/3, Sutarwadi Rd, ) L
informed them about Atal Pension Pashan, Pune, Maharashtra 41 :
Scheme and doorstep banking... Lat 18.538796°
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Bank Mitra VVolunteers with Bank of Maharshatra Team

Senapati Bapat Branch Pune, Maharashtra
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